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SEO vs.SEM/PPC 
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Search engine optimization= to prepare the 

website in order to be on the top pages in 

Google 

 

Definitions 
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• More Visits 

• More contacts 

or sales 

• More visibility 

• More ROI on 

the long run 

 

Advantages of SEO 
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Advantages of SEO 
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Advantages of SEO 

Source : http://blog.positionly.com/ 



SEO-Definitions 

7 

http://www.youtube.com/watch?feature=player_embedded&v=hF515-0Tduk 

Definitions 

http://www.youtube.com/watch?feature=player_embedded&v=hF515-0Tduk
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On+Off Page 

ON-page SEO 

= all that can 

be optimised 

ON the 

website  

 

OFF-page SEO 

= all that can 

be optimised 

OUTSIDE 

the website  
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Keywords / Keyword density : Most important 

and relevant terms for the business. How often 

they are used. 

 

Keywords 

http://www.italianrentals4u.com/


SEO – Metatags 
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Metatags : 

Meta Title + Meta description + keywords  

 

 
Meta Title Tag 

Metatags 



SEO – H1 tags 
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H1 Tags : The main title of the page 

 

H1 tags 

http://www.italianrentals4u.com/


SEO – Alt tags 
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Alt Tags :  

The title of the image in the 

programming code. 

Alt tags 

http://www.italianrentals4u.com/


SEO – Sitemap 
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Sitemap : List of URLs sent to Google, so Google knows how many 

pages we have and how they are structured. It´s like telling Google: 

Look, this is what I have on my site. 

 

Sitemap 
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Robots.txt : We tell Google which parts of the website to visit and 

which others to avoid. It´s like a sign pointing towards the direction to 

follow and the direction which is forbidden. 

 

Robots.txt 
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On page  

• Domain 

• Website structure 

• Web content 

• Keywords 
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On page  

Domain: 

 

When was it first created? 

When will it expire ? 

Are any pages being redirected or sent to another URL ? If so, how ? 
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On page  

Website structure: 

 

How easy is it to use it ? Do clients find the content easily ? 

Are there headers (H1) and metatags ? 

Is there an error page ? Is there a list of URLs (sitemap) ? Is the tracking code of 

Google Analytics inserted ? 

Home 

ACC. OFFERS SERVICES DEST. 

VILLA 1 

VILLA 2 

VILLA 3 

VILLA 1 

AIRPORT 

SHUTTLE 

VILLA 3 

CAR 

RENTAL 

VILLA 2 

http://www.italianrentals4u.com/
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On page  

Content and keywords: 

 

How is the content organized ? 

Are there links between the inner pages 

of a website ? 

 

How often do the keywords appear ? 

Do images contain keywords in the alt 

texts ? 

Are the keywords connected to business 

goals ?  

Is there a high search volume for the 

keywords ? 
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Off page  

• Social media 

• Related relevant sites 

like Google Places 

• Links from blog posts, 

articles 
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Off page  

• Insertion into Google 

Places 

• Check for listed pages in 

Google 

• Check for the page rank, 

the value Google gives to 

the page from 0 to 10 

• Verify links from other 

sites to the website 
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Social media 

• More and more 

relevant 

• Links from social 

media count more 

• Shares and likes 
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Google Analytics 

Google Analytics : How many visits ? How long do they stay ? What 

is their bounce rate or percentage of people who leave after 

visiting ?  



SEO – Robots.txt  

23 

Google Analytics 

Google Analytics :  Visitors from where ? In which language ? 
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Bad example 

• Not easy to use 

• Too many menus 

• The content is badly organized 

• There is no keyword density 

for paris apartments 

• Paris serviced apartments does 

not have a high search volume 

• The alt texts like apartments 

or paris are too generic 

http://www.paris-serviced-apartments.com/
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Good example 

• Easy to find apartments 

• One menu with main points 

• The content is  well organized 

• The domain name contains the 

keywords italy for rentals 

• There is keyword density for 

villas italy and italian rentals 

• Italian rentals has a high 

search volume and is not too 

generic 

http://www.italianrentals4u.com/
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Keyword research 

Monthly search volume 

The keywords with the highest 

search volume are  

• Paris apartments 

• Apartments in paris 

• Flats paris 

The keyword with less search 

volume is 

paris serviced apartments 
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Revision of links 
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Black-hat SEO 

Interflora was eliminated for two weeks from Google 

150 links to the site for Valentines Day 

• Identical IPs 

• Duplicate content 

• Domains with logos from Interflora 
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White-hat SEO 

www.quantumbcn.com 

• On page SEO : metatags, alt tags, H1 tags, keyword research and selection, use  

• Optimization of the content, creation of a blog, insertion of blog posts 

• More links from social media profiles 
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Opportunities 

www.adriaday.com 

• On first position for opatija apartments, ahead of booking.com 

• Does not need to pay for Google Adwords and gets most traffic 

http://www.google.de/search?sclient=psy-ab&q=opatija+apartments&oq=opatija+apartments&gs_l=hp.3..0l2j0i30l2.3974.10017.0.10292.20.11.1.8.8.0.116.877.10j1.11.0....0...1c.1.23.psy-ab..0.20.898.UEgxCNHb7uU&pbx=1&bav=on.2,or.r_qf.&bvm=bv.49967636,d.ZWU,pv.xjs.s.en_US.jOYpRJj4zMA.O&biw=1366&bih=673&ech=1&psi=9sz3Uey4EIXHOa33geAK.1375194370358.3&emsg=NCSR&noj=1&ei=DM33Uf-sKI7tPK3fgNAF
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SEO Services 

SEO audit 

= analysis website 

 - domain 

 - web structure 

 - web content 

 - keywords  

- external links 

 

 

 

 

SEO monthly plan 

= regular tasks on a 

monthly basis 

 - Optimizing landing 

pages & property pages 

- monthly reports 

Google Analytics 

- content creation, 

new texts 

Linkbuilding 

= ADDITIONAL 

 - strategy 

 - external links from 

social sites 

 - quality links from 

relevant sites 

 - social media 
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FAQ 

Do I have to repeat the SEO audit regularly? 

No, the SEO audit is only done once. Based on the SEO audit we can roll-out 

the SEO plan afterwards. 

What is included in the SEO audit? 

The SEO audit includes an indepth analysis of domain, web structure, web 

content, keywords strategy, the optimization of Google Places and the 

verification of external links. 

When can I see the results of the SEO plan? 

As Google visits websites once a month we have to wait for at least two to 

three months for the changes to become effective. 
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FAQ 

What do I have to do after the SEO audit? 

We have a monthly SEO plan which includes regular tasks that need to be 

performed every month. As there are new pages and landings created, they 

need to be optimized as well. The monthly plan includes a monthly report and 

content creation. 

Will I be on the first positions in Google? 

No honest SEO manager can guarantee this. You will however be able to see an 

increase in traffic to your website, which will be sustainable on the long run. 

Will Kigo do landing pages for me? 

Yes,if you have the monthly SEO plan we will create landing pages for you. 
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FAQ 

What can I do from my part to improve the SEO? 

Our SEO package includes a SEO copywriting guide and we suggest that you 

read it and apply the tips included there for your texts. Also we will guide you 

as to the seo-friendly URLs. There will be a basic SEO guide included. 

Can I see which devices the visitors are using? 

Yes, on the monthly Google Analytics reports you can see the devices used in 

relation to the visitors. 

Can I maintain the Google Analytics account? 

If you already have a Google Analytics account, you can continue using it. 

We will insert it into our system. 
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Resources 
http://support.kigo.net/customer/portal/articles/599850-seo-features-and-best-practices 

http://www.youtube.com/watch?v=82aTR3nZg5o 

http://moz.com/beginners-guide-to-seo 

http://searchengineland.com/library/channel/seo 

http://katemats.com/what-every-programmer-should-know-about-seo/ 

Hubspot: intro to SEO - video http://bcove.me/copf9p5p 

Video http://www.youtube.com/watch?feature=player_embedded&v=hF515-0Tduk 

http://images.zoso.ro/img/2013/05/infografic-seo.jpg 

http://www.entrepreneur.com/dbimages/article/ranking_factors_infographic_2.jpg 

http://searchengineland.com/seotable 
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